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OUR MISSION

We provide consulting and training in effective digital marketing

techniques and in managing and using websites and digital

advertising channels. Our aim is to give clients the tools to manage

their digital identity independently.



MICHELE SPIGARELLI

CEO Moving Digital

A graduate in Business Economics and with a master's degree in Communication

Sciences, Michele specialises in digital marketing and internet strategy. With

postgraduate training in Web Marketing and Digital Transformation, he helps

companies and brands develop effective digital strategies and marketing plans

focused on return on investment. He recognises the small details that make a

difference in strategic communication.

A Google Senior Expert and SEO Specialist for more than 10 years, he has earned

Google certifications annually and obtained the respected Madri certifications

during the early development of SEO.

Also trained in social strategy, he earned a Facebook Expert certificate with

Charlen Lee and regularly attends advanced courses within high-level professional

communities, working alongside leading Italian industry specialists.

He also specialises in local strategy and strategic copywriting. Consulting requires

solid foundations and natural intuition grounded in experience.



WE WORK ON EVERY

PROJECT AS IF IT

WERE OUR OWN!

MOVING DIGITAL is a digital marketing

agency specialising in advertising

strategies and e-commerce website

development.
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GOOGLE ADS

When people have a need that can be met by a product or

service they know exists, they typically search Google using

a keyword or phrase. The search engine responds with 10

text listings made up of a title, a description and a

destination domain or permalink.

A Google Search campaign places targeted, paid ads for

specific search terms alongside organic results. Depending

on the budget, the aim is to appear prominently on the first

page of Google.



FACEBOOK ADS

These are paid campaigns launched at the client's request to

promote posts or events shared through our Facebook and

Instagram channels. They help content appear beyond the

brand's own social channel, in the feeds of relevant target

audiences.

Once launched, campaigns can be paused and restarted at

any time upon an email request from the client.

An initial budget cannot be agreed until the objectives have

been defined together with the client.



E-COMMERCE STRATEGY

E-commerce has become a powerful way to operate an online shop

at a dedicated web address, often supporting the corporate

website. The store can handle the necessary payment transactions

through credit cards, POS software and other methods.

An online shop differs from a corporate website, which is often

more visually complex. It focuses on selling and needs a simpler

presentation that encourages visitors to add products to the cart

and purchase. A SaaS-based e-commerce website must be

configured throughout: from the shop itself to shipping methods and

costs, taxes and payment options.



SEO

SEO involves analysing keywords and their rankings, then writing website

pages to help the website appear organically in Google search results.

Organic indexing work requires a detailed analytical stage and a systematic

approach to writing individual pages.

SEO means writing each page after careful analysis so that it can appear in

Google results when someone searches for the relevant keyword.

Each page therefore connects a keyword with its search listing, composed

of the website metadata: title, description and permalink.



MOBILE FIRST

The web is a complex environment where every advertising activity needs

a clear objective and a consistent journey. A website becomes a strategic

touchpoint: both a destination and a starting point for building custom

audiences, remarketing and direct email marketing. Neglecting the website

or landing page means losing valuable opportunities to communicate the

message and showcase the product.

A website expresses a company's online identity simply and functionally,

with a modern, innovative image. Our modular proposal adapts to the

available content and enables launch in less than a month. Optimised for

desktop and mobile, it is easy to manage through an administration panel

and can be extended with plugins. The content structure guides visitors

towards information requests, business enquiries or social channels.



CONSULTING AND TRAINING

Our aim is to give clients the tools to manage their digital

identity independently. We provide consulting and training in

effective digital marketing techniques and in managing and

using websites and digital advertising channels.

EXPLORE OUR

TRAINING

COURSES
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VIA BONTEMPI 25, 06122 PERUGIA

INFO@MOVINGDIGITAL.IT

(+39) 347 6724 211

www.movingdigital.it


